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Architecture at a glance

The same people and businesses participate through a different organizing model

WORLD WIDE WEB FanCOMM2™

Profiles and pages Roles and Hubs
Identity changes by platform One identity can support multiple service profiles

Global information space City, ZIP and metro Hubs
Local context depends on separate services Geography forms part of the architecture

Rankings and feeds Structural presence
Visibility changes with algorithms and spending Hub booths remain available for intentional discovery

Followers Opted-in Fan relationships
Connection does not guarantee future reach Private Fan Hubs supportup to 10,000 members

General inboxes and separate platforms LatterBox™ and commerce layer
Messages and commercial roles remain fragmented Messages stay organized while roles share an ecosystem

FanCOMM2 adds role, ecosystem, geography and persistent connection to the Internet
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Identity and profiles

FanCOMM2™

Role-based participation replaces the need to present one undifferentiated profile everywhere

WORLD WIDE WEB FanCOMM2™

Platform-specific identity
Users recreate profiles across many services

FONI®-based identity
A common identity can support distinct roles and services

One profile mixes contexts
Personal, professional and commercial activity can
overlap

Role-specific profiles
A user can participate as a Fan, professional, owner, talent
or job seeker

Different discovery rules
Every platform defines its own profile visibility

Hub Search
Relevant profiles appear within the appropriate ecosystem
and location

Identity sharing takes several steps
Links and contact details must be exchanged separately

Universal digital cards
Personal and business cards use a unique QR-based
identity

One person can maintain separate roles without rebuilding identity for every service
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Presence, discovery and visibility

FanCOMM2 replaces temporary feed exposure with a discoverable placeinside a relevant Hub

WORLD WIDE WEB

Posts move down crowded feeds
Businesses must publish repeatedly to remain visible

Search rankings remain competitive
Traffic depends on ranking and changing search behavior

Paid reach can target existing followers
Audience ownership does not ensure distribution

Websites, listings and social profiles remain separate
Customers must know where to look

FanCOMM2™

Persistent Hub booths
Core business information remains available between
promotions

Island Search and Hub Search
Discovery follows role, ecosystem and geographic context

Opted-in relationships
Businesses can communicate through their own Fan Hub

Unified structural presence
Relevant services connect through one Hub architecture

Businesses gain a stable destination instead of relying only on repeated posts, ads or rankings
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Geographic and ecosystem Hubs FanCOMM2™

The Hub architecture organizes discovery around where people live and what they need

WORLD WIDE WEB FanCOMM2™

The Web starts globally Geography forms part of the Hub
Location filters appear only inside individual services City, ZIP and metro context can guide discovery

Purpose-built ecosystems
Technology, healthcare, food, jobs and other sectors
share a common foundation

Industry directories remain isolated
Each directory maintains its own identity and audience

Digital booth placement
Local providers compete in a global information ocean Businesses appear where local customers would logically
search

Shared local infrastructure
Public Hubs, private Fan Hubs and LatterBox work
together

Communities rely on separate websites, groups and
mailing tools

A Hub functions as a digital destination for a city, role or commercial ecosystem
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Customer reach and retention

Private Fan Hubs turn a one-time encounter into an ongoing, permission-based relationship

WORLD WIDE WEB FanCOMM2™

Opted-in Fan connections
A business can retain up to 10,000 customers in a private
Fan Hub

Follower counts measure audience potential
Algorithms still control post distribution

Persistent connection
Customers often disappear after a purchase or visit The relationship remains available for future
communication

Direct category-based updates
The next deal, movie or concert can reach the relevant
LatterBox

Restaurants and venues depend on social posts, email or
printed flyers

Local Fan communities
Global followers may have little local buying relevance Hubs connect businesses with customers in the same
market

Meet, connect, retain and engage within one reusable customer relationship
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LatterBox™ messaging

FanCOMM2™

Messages are organized by intent so users can review the category that matters at that moment

WORLD WIDE WEB FanCOMM2™

One crowded attention stream
Ads, recommendations and updates compete together

Separate message contexts
Family, Friends, Civic, Business, Deals, Movies and Books

Algorithms determine which followers see a post

Relationship-based distribution
Businesses communicate with opted-in Fan Hub
members

Advertising interrupts the user
Long or repeated video ads can disrupt listening

Intentional message review
Users open a category and respond when convenient

Email may enter spam folders
Social messages can be difficult to segment

Purpose-specific LatterBoxes
Communication stays organized by service and
relationship

Users control when and where they review commercial messages
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Digital cards and cloud offices

FanCOMM2 gives each participant a reusable digital point of presence

WORLD WIDE WEB FanCOMM2™

Business Card Live
Business cards exchange static contact details A shareable identity can connect a real-world meeting to a
live profile

10FFIS™ personal cloud office
Profiles remain scattered across platforms Multiple roles and services can connect to one personal
workspace

digitalFrontDesk™
A website contact page waits for visitors A business can operate a persistent front-office presence
inside a Hub

Sharing often requires searching, typing or opening several | QR-based exchange
apps A user can share a Personal or Business Card in seconds

The digital card starts the relationship; the Hub and LatterBox help maintain it
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Commerce ecosystems and premium domains FanCOMM2™

Descriptive domains provide recognizable entry points into specialized services

WORLD WIDE WEB FanCOMM2™

Users navigate unrelated websites, marketplaces and 250+ premium domains
social pages Each domain can anchor a specialized ecosystem or Hub

TechMalls.com

Companies can list products and services in a dedicated
marketplace

Technology vendors compete for search ranking and ad
placement

Malls2Go.com and Service2Buy.com

Local shopping and services rely on separate directories i i .
Pping J P Commerce can connect directly with Hub discovery

1Health.Care, ProjectSchool.com, AlumniTimes.com and
TrueNewz.com
Vertical services reuse the same platform foundation

Healthcare, education, alumni and news remain separate
destinations

Each ecosystem can customize its service while sharing identity, search, messaging and commerce
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Fifteen booth types support distinct commercial roles

Applicants choose the booth that matches how they participate, then request additional ecosystems when relevant

PUBLIC HUB BOOTHS
Merchant
TradeExpo
Food
Healthcare
Jobs
Event
Real Estate

Insurance

PERSONAL AND SPECIALIZED
10FFIS
Deals
Legal
Technology
Learning
Startup
Investment

Additional ecosystems

One application can combine a primary booth with multiple member ecosystems
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A marketplace layer inside the Hub architecture FanCOMM2”

Users move from a known company to the relevant Hub, compare offerings and take action

Find a business by identity, enter the relevant Oasis Hub for context, and explore its products or
services in the marketplace designed for that purpose.

1. Company 2. Oasis Hub 3. Marketplace

Know who provides it Understand place and purpose Compare relevant offerings

Al & TECHNOLOGY

Al Agent Malis

aiagentmalls.com

Discover Al agents, automation services,
models, integrations, and implementation
partners.

/ - \ .".f Join as Sponsor -
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Al & TECHNOLOGY

TechMalls

techmalls. com

Technology products, software, infrastructure,
devices, and professional solutions.

4. Take Action

Buy, request, message, or refer

Al & TECHNOLOGY

1CICD

lcicd.com

CI/CD platforms, DevOps automation,
deployment pipelines, integration services,
and engineering expertise.




Premium domains form a sector map

The portfolio creates recognizable gateways for consumer, professional, civic and commercial activity

SECTOR

Commerce

Communities

Care and lifestyle

Work and learning

Media and culture

Events and civic

Specialized services

EXAMPLE ECOSYSTEMS

Auto, Bidding, Shopping, Service, Leasing, Real Estate

Alumni, Club, Desi, Family, Fan, Nonprofit

Healthcare, Hospitality, Food and Drinks, Fashion, Dating

Employment, Academic, Technology, Learning, Startup

Bollywood, Entertainment, News, Literature, Music, Video

Event, Karaoke, Party, Poll, Debate, Legal

Immigration, Investment, Insurance, Lost and Found, Hub
Booths
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Jobs ecosystem

Recruiters, employers and job seekers participate through a dedicated role-based environment

WORLD WIDE WEB

Job seekers recreate profiles across boards and employer
systems

Recruiters lose contact when a campaign or vacancy ends

Job alerts mix with general email and can enter spam

Job boards focus on individual listings

FanCOMM2™

Five job-seeker profile options
Candidates can present the profile that fits their situation

10,000-member private Fan Hub
Recruiters can retain opted-in job seekers for future
opportunities

Jobs LatterBox
Employment communication has its own dedicated
context

Jobs20ffer.com and Jobs2Apply.com
Employer demand and candidate intent connect within the
ecosystem

The Jobs ecosystem supports discovery, ongoing candidate relationships and targeted communication
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Talent, events and sponsors FanCOMM2"

FanCOMM2 connects commercialroles that social and professional platforms usually separate

WORLD WIDE WEB FanCOMM2™

Talent builds followers without a clear path to local paid
work

Talent profiles and local Hubs

Performers can become discoverable to organizers and
sponsors

Organizers assemble talent, sponsors and audiences
manually

Shared event ecosystem

The required roles can find one another inside the same
network

Sponsors buy broad attention with uncertain local
relevance

Contextual sponsorship

Businesses can support events that match their city and
audience

Most platforms stop at content distribution

Event-based commerce

Karaoke, concerts, seminars and meetups can create
earning opportunities

The platform supports an after-5-PM economy built around local events and collaboration
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Privacy, control and authenticity

Role-based intake limits unnecessary context sharing and gives users service-level controls

WORLD WIDE WEB FanCOMM2™

Role and service context
The system can use declared participation instead of
broad behavioral tracking

Behavioral tracking often funds personalization and
advertising

One account can expose unrelated parts of a user’s Separated service profiles
activity Users reveal the profile required for each context

Leaving one service may require abandoning the entire Service-level exit
account A user can unsubscribe or become a ghostin one service

Unique digital identity and controlled relationships
Verification and segmented communication support
authenticity

Impersonation and fake profiles remain common across
open platforms

Privacy starts with separating roles, services and communication contexts
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Business continuity in the Al era

A second digital presence reduces dependence on any single discovery or communication channel

WORLD WIDE WEB FanCOMM2™

Al answers can satisfy queries without a visit to the original
website

Opted-in Hub Search
Businesses participate directly in a structured discovery
system

FanCOMM2™

Search, social and email each depend on separate
providers

Independent Hub presence
Businesses maintain another route to customers and
partners

Platform outages, policy changes or cyber incidents can
interruptreach

Dual presence strategy
The traditional Web and FanCOMM2 can operate as
complementary channels

Automated systems crawl a broad, unstructured Web

Segmented ecosystems
Specialized Al agents can work within defined Hub and
role contexts

FanCOMM2 provides channel diversification for commerce, discovery and customer relationships
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Live platform and entry points FanCOMM2™

FanCOMM2 V1.0 is available for demonstration and early ecosystem onboarding

LIVE FEATURE PURPOSE EXPLORE
4FANZ® Main ecosystem and Hub entry point https://4fanz.com
BizCards.Live Business Card Live and QR-based identity sharing | http://bizcards.live
iSearch.Live Hub-oriented contextual search https://isearch.live
Product FAQs Platform concepts, services and participation https://fansial.4fanz.com/faq
Blogs Architecture, use cases and ecosystem updates https://fansial.4fanz.com/blogs

Start with a live utility, then explore the connected Hub ecosystem
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Platform foundation and intellectual property

More than a decade of research and product development supports the live system

WORLD WIDE WEB FanCOMM2™

Reusable platform core
Identity, profiles, Hubs, search, LatterBox and commerce
services

Typical digital campaigns assemble separate tools for
identity, search, messaging and commerce

Shared architecture
New ecosystems can reuse the same identity and Hub
foundation

New verticals often require separate products and
audiences

250+ premium-domain portfolio
A domain usually functions as a standalone destination Descriptive domains serve as gateways to specialized
ecosystems

Protected foundation
Platform differentiation often depends on branding alone 4FANZ® and FANSIAL® are registered marks; Hub
architecture and Hub-based search are patent pending

10+ years of R&D produced a live platform, specialized domain assets and a reusable architecture
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World Wide Web FanCOMM2™

Pages, profiles, rankings and feeds Roles, Hubs, commerce and persistent
relationships

A complementary commerce layer for the same people and
businesses

Manoj Padhi | Founder, 4FANZ® / FanCOMM2™
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https://4fanz.com
https://fansial.4fanz.com/faq
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