
A WHITE PAPER FOR DISCUSSION

Fansial Oasis:
A Re-Imagined Internet

for Contextual Collaboration
From oceanic feeds controlled by opaque ranking systems

to purposeful, pond-sized hubs of verified and complementary roles.

101 structural problems. One role-and-hub architecture.
Private referrals, contextual cards, accountable messaging, sponsor economies,

and bounded commerce.
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01 / Executive thesis
The dominant internet is optimized to distribute content at global scale. Fansial Oasis is designed to coordinate people, roles,

offers, and agreements at human scale.

The oceanic problem. Search engines and social networks place organizations inside enormous attention markets. Visibility

is mediated by ranking systems, auctions, popularity signals, and platform policy. A follower is not a guaranteed recipient; a

useful local offer can lose to globally engaging content; and a business may need to pay repeatedly to reach people it

already brought into the network.

The pond model. Fansial Oasis proposes many connected, purpose-bounded hubs rather than one universal feed. A typical

hub is designed around roughly 3,000 to 5,000 role slots and complementary-role relationships. This is an architectural

planning range, not a promise that every hub will contain that many active participants. The aim is to make relevance explicit:

who is here, in what role, for which place, interest, service, event, or collaboration.

The economic proposition. Sponsors purchase a defined platform presence while referral rewards can flow to real

approved people and talent groups who create qualified introductions. The referrer graph stays private by default, reducing

competitive leakage. Products, services, sponsorships, events, referrals, contracts, and messages are attached to contextual

identity cards rather than broadcast into an undifferentiated public stream.

OCEANIC INTERNET FANSIAL OASIS POND MODEL

One feed; implicit context; rented reach; public social

graph; engagement metrics.

Many linked hubs; explicit roles; bounded discovery;

private referral graph; collaboration outcomes.

Reading note. The 101 items that follow are a design taxonomy, not 101 claims that every platform exhibits every problem. They identify recurring
structural risks documented across research, regulation, enforcement, and ordinary product experience. Fansial Oasis features are presented as
design responses, not guarantees that abuse, disputes, or commercial risk can be eliminated.
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02 / Architecture at a glance

1. Identity
1BOOK and 1OFFIS contextual cards connect a person or organization to a verified role and controlled public presence.

2. Role Census
A structural-presence layer identifies which roles exist and which complementary roles a hub needs.

3. Hubs
Country, locality, interest, profession, service, and event contexts create bounded discovery ponds.

4. Dispatch
£ Message supports ordinary private contact. £ dispatchASAP is an entitlement for eligible sponsor workflows.

5. Agreements
Two-way approvals, terms, timestamps, validity dates, retention, and dispute escalation create an auditable lifecycle.

6. Sponsor economy
Sponsors, talent groups, events, approved referrers, and offers connect through explicit relationships.

7. Fan-Commerce
Focused showcases, quote requests, Zelle information, cart routing, and a future escrow pilot support bounded commerce.

Core rule: presence is not privilege. A Role Census participant can be

discoverable and receive a private £ Message, but cannot announce commissions

or use £ dispatchASAP. Sponsor and commerce privileges require the relevant

subscription, eligibility, and approval.
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03 / 101 problems the current internet asks
society to absorb
Grouped into ten recurring problem families plus one foundational structural problem.

Discovery and algorithmic dependence

1. Invisible ranking rules. A creator or business can rarely see why one post is amplified while another disappears.

2. Reach can change overnight. Platform ranking changes can erase previously reliable visibility without changing the underlying
offer.

3. Followers are not guaranteed recipients. Following an account does not ensure that its updates will reach the follower.

4. Engagement outranks usefulness. Systems optimized for reactions can favor provocative material over practical local information.

5. Cold-start disadvantage. New entrants lack the interaction history needed to compete with established accounts.

6. Winner-take-most distribution. A small number of accounts can absorb a disproportionate share of attention.

7. Paid reach can become compulsory. Organizations may have to repurchase access to audiences they helped assemble.

8. Search position is rented attention. Advertising can displace relevant organic results and privilege larger budgets.

9. Opaque personalization. Two people can receive materially different information without knowing which signals caused the
difference.

10. Context collapse. A single feed mixes family, work, entertainment, politics, commerce, and emergencies into one competition for
attention.

Identity, trust, and accountability

11. Weak role verification. A profile may claim expertise, authority, or affiliation without a durable role record.

12. Impersonation risk. Brand names, photographs, and public facts can be copied into convincing counterfeit accounts.

13. Disposable identities. Bad actors can abandon one account and return under another.

14. Follower counts masquerade as credibility. Popularity is often treated as proof of competence or trustworthiness.

15. Unclear organizational authority. Users may not know whether a person can actually speak for a business or group.

16. Missing relationship provenance. Platforms show that two accounts are connected but rarely explain the real-world basis of the
connection.

17. Review manipulation. Purchased, reciprocal, or coordinated reviews can distort reputation.

18. Unverifiable referrals. Businesses cannot reliably distinguish a genuine person-to-person referral from an automated lead.

19. Scattered credentials. Licenses, portfolios, affiliations, and contact details live in separate systems.

20. No stable contextual identity. The same identity is not presented differently and safely for each legitimate context.

Privacy and competitive exposure

21. Public social graphs expose strategy. Competitors can inspect followers, partners, customers, and campaign activity.
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22. Referral sources are easily copied. Publishing referrers tells competitors where influence and demand originate.

23. Contact harvesting. Public email addresses and phone numbers invite scraping, spam, and fraud.

24. Excessive audience profiling. Behavior from unrelated contexts can be combined to infer sensitive interests.

25. Permanent public mistakes. A minor error can remain searchable long after it stops being relevant.

26. Default oversharing. Interfaces often make public distribution easier than limited, intentional sharing.

27. Cross-context leakage. A professional interaction can expose personal activity or associations.

28. Location exposure. Precise or repeated location signals can create safety risks.

29. Data brokerage opacity. People rarely know which intermediaries copied, enriched, or resold their data.

30. Consent fatigue. Long notices and repeated prompts turn meaningful choice into ritual clicking.

Commerce and local economic friction

31. Small sellers lack qualified discovery. Local businesses compete globally for attention even when the buyer is nearby.

32. Price-only comparison. Search results flatten service quality, trust, availability, and community fit into a price contest.

33. Lead marketplaces resell the same buyer. Multiple providers may pay for identical, low-intent contact information.

34. High marketplace commissions. Intermediaries can capture margins that could otherwise reward service, referrers, or customers.

35. No-price services fit poorly. Complex services need questions and quotes, not a forced shopping-cart price.

36. Multi-vendor ambiguity. Payment, fulfillment, returns, and responsibility become unclear when one cart spans vendors.

37. Local referral labor is unpaid. People who create genuine introductions often receive neither recognition nor compensation.

38. Passive audiences do not activate. Large follower totals may produce little measurable commercial support.

39. Product pages lack community context. Listings rarely show why an offer matters to a specific hub, event, or role.

40. Sponsorship and commerce are disconnected. Event sponsorship seldom produces an enduring, measurable product-discovery
pathway.

Community and collaboration failure

41. Giant feeds replace communities. Membership in a platform is mistaken for belonging to a purposeful group.

42. Complementary roles cannot find one another. Organizers, sponsors, performers, venues, agents, and buyers remain
separated.

43. Interest labels are too broad. A generic category cannot express the role, place, intent, and timing needed for collaboration.

44. Groups depend on one administrator. A single moderator account can become a bottleneck or point of failure.

45. No structured collaboration lifecycle. Discovery, invitation, approval, agreement, activity, renewal, and dispute are scattered.

46. Events vanish after the date. Relationships and proof created around an event are not converted into durable community assets.

47. Sponsors are reduced to logos. Businesses provide value but receive little contextual integration with participants and audiences.

48. Talent is difficult to sponsor safely. Sponsors need eligibility, terms, approvals, and visibility boundaries.

49. Communities cannot govern scope. Members lack clear mechanisms for deciding which roles and offers belong.
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50. Local relevance is drowned by global volume. A useful nearby opportunity competes with viral content from everywhere.

Messaging and workflow fragmentation

51. Direct messages lack purpose labels. Recipients cannot quickly distinguish support, sponsorship, referral, quote, and
collaboration requests.

52. Email identity is detached from platform identity. A message may not carry verified role or business context.

53. Important messages resemble spam. High-value introductions are buried among generic outreach.

54. No shared card context. Participants repeatedly retype the offer, person, event, and terms.

55. Approvals happen outside the record. A casual reply may be treated as consent without a structured two-way state.

56. Notifications reward interruption. Systems optimize opens and return visits rather than timely completion.

57. No durable LatterBox. Short-lived chats are poor records for contracts, approvals, and disputes.

58. Status is invisible. Senders cannot tell whether a request awaits review, acceptance, completion, or renewal.

59. Escalation is improvised. There is no consistent route from private disagreement to an authorized administrator.

60. Message branding overpromises capability. A basic account can appear to have commerce or commission privileges it does not
possess.

Contracts, sponsorships, and disputes

61. Handshake terms are ambiguous. Parties remember dates, deliverables, and compensation differently.

62. Talent sponsorship lacks standard terms. Event groups may not have a reusable contract field comparable to commission
programs.

63. Authority is uncertain. The manager, owner, and group may have different powers to accept an agreement.

64. One-sided approval creates risk. A relationship should not become active until both parties approve.

65. Expiry dates are easily altered. Uncontrolled edits weaken evidence and trust.

66. Disputes erase collaboration context. Messages, cards, FONIs, terms, and approvals are not preserved together.

67. Retention is inconsistent. Records may disappear before a dispute or audit begins.

68. Administrator access is ad hoc. A reviewer may lack lawful, scoped visibility into the relevant agreement.

69. Renewal timing is forgotten. Parties lose continuity when a one-year agreement silently expires.

70. Sponsorship eligibility is unclear. Groups may solicit sponsors without an appropriate plan or verified presence.

Referral and commission integrity

71. Referral ownership is disputed. Several agents may claim the same prospect without timestamps or delivery evidence.

72. Recipient contact data is overexposed. Sponsors may receive unnecessary email details when locality and consent are enough.

73. Delivery success is not connected to credit. A sent message and a successful delivery may not create an auditable referral
event.

74. Commission terms are hidden or inconsistent. Agents cannot compare eligibility, amount, validity, and restrictions.

75. Sponsors cannot reward local density. Systems do not summarize referrals by city or ZIP without exposing personal data.
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76. Unapproved agents can solicit. Open sharing creates brand, compliance, and fraud risk.

77. Talent groups are excluded from distribution. A valuable community partner may not fit a conventional sales-agent model.

78. Public referrer lists leak advantage. Competitors can recruit the same advocates or reverse-engineer campaigns.

79. Transfer rules are vague. Gift or Fan$ cards may be shared without clear transferability and validity.

80. Commission programs lack role boundaries. Entry-level presence can be confused with permission to operate a paid referral
network.

Content, media, and information quality

81. Infinite publishing creates noise. Unlimited volume rewards frequency rather than completeness and relevance.

82. Short-form media strips specifications. A video may attract interest without preserving the facts needed to decide.

83. Media provenance is weak. Images and clips can be detached from their creator, offer, or validity period.

84. Misinformation travels faster than correction. Engagement incentives can amplify novelty before verification.

85. Duplicate content fragments truth. Updates are copied across channels while old versions remain visible.

86. Search results lack transaction intent. Informational, navigational, and purchase needs are mixed together.

87. No bounded showcase. Businesses feel pressure to maintain thousands of listings instead of presenting a focused portfolio.

88. Accessibility is inconsistent. Media-heavy content may omit descriptions, captions, and structured text.

89. Local knowledge is poorly indexed. Community-specific services and events are hard to find through global keywords.

90. Content ownership is subordinate to distribution. Creators depend on platform-controlled reach to make their own work useful.

Governance, resilience, and public value

91. Rules change without negotiation. Platforms can alter eligibility, visibility, or monetization terms unilaterally.

92. Moderation decisions lack explanation. Users may not receive meaningful reasons or an effective appeal path.

93. Central outages stop entire networks. A single infrastructure failure can interrupt many unrelated communities.

94. Centralized abuse scales rapidly. Spam, fraud, and manipulation exploit the same universal distribution layer.

95. Communities cannot choose risk settings. One global policy may be too permissive for one hub and too restrictive for another.

96. Economic value leaves the community. Advertising and data value accrue to the platform instead of local collaborators.

97. Success metrics favor attention. Minutes watched and reactions overshadow introductions, agreements, attendance, and fulfilled
needs.

98. No clean separation of presence and privilege. Being listed is confused with permission to sell, recruit, sponsor, or collect funds.

99. Interoperability is weak. Identity, messages, agreements, products, and events cannot move together as a coherent record.

100. Audit trails are incomplete. Administrators cannot reconstruct who approved what, when, and under which version.

The final structural problem

101. The internet knows content, not coordinated intent. Today’s dominant architecture is excellent at publishing and weak at
assembling the right roles, in the right context, around a bounded purpose.
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04 / The re-imagined internet: design
principles

Context before content
Every interaction starts with a role, hub, offer, event, agreement, or service context. The system should not ask a recipient to

reconstruct intent from an isolated post.

Complementarity before popularity
The useful relationship is often between different roles: sponsor and talent group, organizer and venue, buyer and provider,

fan and business. Matching should favor role fit over follower count.

Ponds connected into an ocean-sized network
A pond remains navigable because its scope is bounded. Many ponds can still form a large network, but a participant is

attached to the ponds where relevant customers, supporters, collaborators, and events exist.

Private relationships, public proof where appropriate
The platform can display an approved public sponsor, offer, talent group, or event without publishing the underlying referrer

network or private communications.

Approval before activation
Sponsor-talent relationships and commission distribution use two-way approval. One party cannot manufacture an active

partnership by sending a request.

Entitlements are visible
Buttons and labels communicate capability: Role Census receives £ Message; eligible sponsors receive £ dispatchASAP

and commission features.

Focused commerce, not infinite inventory
The showcase is intentionally limited to 10 products or services: one featured offer and nine additional items, with up to 10

images and one video per item within configured limits.

Durable, scoped records
Contracts and dispute-relevant records are retained for a defined audit period. Administrators gain access through an explicit

dispute process, not ambient surveillance.
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05 / Identity, presence, and discovery

1BOOK member identity. A contextual member card supplies the human identity anchor. It can carry a FONI, role, locality,

and approved profile information without forcing every contact detail into public view.

1OFFIS business identity. A business card anchors the sponsor or Role Census presence. Sponsor public pages are

envisioned at /sponsors/{country}/{FONI}; talent pages at /talents/{country}/{FONI}. Country is a routing and currency

context, not the literal word “us.”

SmartAppsCenterSponsor2OasisMemberPresence. When a sponsor arrives with only a SmartApps Center sponsor

login, the bridge prompts creation or completion of the Oasis member presence. This prevents a sponsor business from

appearing as a blank generic member with no usable FONI or identity relationship.

Public directories. Sponsor and talent directories provide search and filters without exposing commission agents. Sponsor

profiles can show the sponsor’s 1BOOK card, sponsor/business card, approved talent-group relationships, and associated

events.

Premium-domain routing. Service surfaces such as Malls2Go, Service2Buy, TechMalls, WhereIsMyDeal, Food4Fans, and

DesiMalls can share a generic service-marketplace layer. Premium domain names, minus their top-level domain, may

become default service keys unless explicitly excluded.
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06 / Messaging: £ Message, £
dispatchASAP, and LatterBox

Capability Who sees it Purpose

£ Message Role Census and general

profiles

Private, contextual communication without commission or

sponsor-commerce implication.

£ dispatchASAP Eligible sponsors and approved

sponsor workflows

Action-oriented inquiry, referral, sponsorship, quote, and

cart communication.

LatterBox Authenticated parties and

scoped administrators

Durable messages with titles, alerts, status, context cards,

and auditable relationship history.

A contextual message carries its reason: product inquiry, quote request, request for information, referral, sponsorship

request, contract approval, dispute acknowledgement, or renewal. Successful referral delivery can notify the sponsor without

exposing the recipient’s email. The sponsor may see approved information such as name, city, ZIP, and FONI when

available and permitted.

The privacy rationale for hidden referrers is strategic as well as personal: a public referrer list can reveal which communities,

people, and localities are producing demand, giving competitors a map of the sponsor’s relationship advantage.



FANSIAL OASIS  /  RE-IMAGINED INTERNET

Discussion draft - July 2026 11

07 / Sponsor, talent-group, and event
economy

Mutual relationship approval. A sponsor can send a £ dispatchASAP relationship card from a talent-group page. The talent

group approves or declines; the sponsor also confirms. Only a two-way approved relationship becomes active.

Talent-plan eligibility. Hubs with an eligible talent pricing plan can accept sponsorship applications. Businesses may

establish a presence in those hubs so event managers can find them and apply. This creates discoverability without allowing

every group to solicit sponsorship by default.

Event-linked sponsor visibility. When a business collaborates with a talent group, approved products or services can

appear on the group’s profile and qualifying event pages through the agreed validity date. The relationship can be renewed

by a new payment or agreement.

Fan$ cards. A transferable Fan$ card can show value, From: Group FONI, Offered by: Sponsor FONI, validity date, and

applicable terms. Offered cards can be discovered at /fancash/{country} with search and currency-aware filtering.

Contract integrity. Sponsor-talent terms use a reusable contract-terms field. The record includes talent-group FONI plus

manager and owner FONIs where available. If a formal database relationship is not yet listable, a LatterBox/dispatchASAP

contract request can still create a durable contract-type record.

Disputes. An active term may run for no more than one year. An expiry date should not be casually rewritten; an

administrator may change it only through a ticket citing mutual agreement, arbitration, or a specific contract clause. Contract

records are retained for up to two years for audit reference. Once a dispute is assigned, the scoped administrator can see

the contract, acknowledge it, and notify both parties through LatterBox alerts.
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08 / Focused product and service
showcase

The portal is deliberately not a warehouse marketplace with thousands of SKUs. An eligible sponsor can maintain a curated

portfolio of at most 10 products or services: one featured item and nine additional offers. Each can include specifications,

service details, fulfillment area, up to 10 images, and one video, with a configured maximum of 100 MB per product/service

media set.

Without price
Showcase Solutions, Products, or Services; use £ dispatchASAP for quote, availability, specifications, or more information.

With price
Display list price, deal price, and Fan price; support quantity, cart totals, and an appropriate payment route.

Discovery
At least one featured offer appears on the subscribed service surface, with View All, View Profile, £ dispatchASAP, Join as

Referrer, and Request Sponsorship actions where eligible.

Distribution
Approved talent groups, events, and commission agents can distribute contextual offer cards within the governing

agreement.

Limits
The bounded portfolio improves completeness, reviewability, and relevance; it is a showcase, not an unlimited catalog.
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09 / Referral economy: active supporters,
not passive followers

A sponsor pays a fixed platform sponsorship amount and may separately direct referral rewards to real approved people or

talent groups. The economic distinction matters: platform spend purchases infrastructure and presence; referral spend

rewards measurable human introduction and local support.

Commission-card fields include offer title, product or service, description, public value, referral commission, internal platform

commission, currency, visibility, call-to-action mode and label, validity, locality, and applicable terms. Recipient email or FONI

fields belong to the approved referrer’s act of distribution; in the sponsor’s creator view, those fields should be disabled and

labeled “To be entered by approved referrer.”

After successful delivery, the sponsor receives a dispatchASAP notice and a green alert. Aggregate views can show how

many referrals originated in the same ZIP or city, enabling an optional bonus such as a reward for 15 verified local referrals.

Privacy controls should prevent unnecessary disclosure of recipient email addresses.

Commission visibility can include Approved Agents and Approved Talent Groups. Role Census participants are explicitly

outside this system: they receive £ Message only and cannot publish commissions or use £ dispatchASAP.
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10 / Fan-Commerce and payment posture

Zelle. Eligible sponsors can provide a Zelle email or phone number and, where required, request a payment snapshot. The

system should state that Zelle transfers occur outside platform escrow and that the parties remain responsible for verifying

recipient identity, terms, delivery, refunds, and applicable law.

Platform Stripe escrow pilot. A Fan-Commerce setting can ask whether a sponsor wishes to join a future

platform-mediated Stripe pilot. The configured platform escrow commission is 12%. Because this feature is marked

development / unavailable, the interface reserves bank-transfer fields and explains the intended flow without representing

escrow as live.

In the envisioned multi-vendor flow, funds attributable to an opted-in vendor would be transferred to the vendor’s designated

account after shipping/receipt conditions and the vendor’s return policy are satisfied, less the platform service charge. This

requires additional legal, payments, tax, chargeback, refund, custody-of-funds, and jurisdiction review before launch.

“Escrow” should be used publicly only if the implemented payment structure and licenses support that term.

Talent Event Sponsorship toggle. An eligible sponsor may choose whether event sponsorship opportunities appear on the

public profile. A helper explains that approved talent groups can apply and that accepted relationships may distribute

sponsor offers through qualifying events.



FANSIAL OASIS  /  RE-IMAGINED INTERNET

Discussion draft - July 2026 15

11 / Plans and capability boundaries

Plan What it enables

Role Census Structural presence, contextual identity cards, basic public profile, and private £ Message.

No commission system, no £ dispatchASAP, no product/service showcase, event

sponsorship, Zelle Fan-Commerce, or escrow.

Silver and above Up to 10 showcase products/services, one featured item plus nine additional offers,

commission cards, approved referrer distribution, talent-group sponsorship workflows, and

sponsor-profile visibility.

Gold Silver capabilities plus podcast and video-upload access, subject to policy and storage

controls.

Diamond Gold capabilities plus priority support, sales/marketing assistance, TheCEO.club virtual or

on-site event support, up to one minute of AI-profile production, and white-glove service.

Plan names, prices, media quotas, support commitments, and eligibility rules should be controlled by configuration and

published terms. Silver-or-higher commission enforcement should exist in both the interface and backend authorization layer.
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12 / Governance, safety, and audit design

Least-public data
Publish only the information necessary for discovery. Keep emails, contract content, referrer graphs, and dispute evidence

private by default.

Purpose-scoped administrator access
An administrator sees a disputed contract only after assignment or another documented authorization event.

Two-year audit horizon
Retain agreement and dispute rows for up to two years where policy and law permit: one year for the maximum active term

plus a reference period.

Immutable event history
Store approvals, declines, renewals, expiry changes, delivery receipts, and dispute acknowledgements as timestamped

events rather than overwriting history.

Media controls
Validate type, size, ownership, accessibility metadata, malware risk, and removal status for every image and video.

Country-aware policy
Country paths can drive currency, payment availability, terms, consumer rights, privacy rules, and sponsorship constraints.

No guaranteed outcome claims
A hub can improve contextual visibility but cannot promise sales, rankings, event success, payment, or dispute outcomes.

Human appeal
Automated eligibility and moderation decisions should provide a reason and a route to qualified human review.
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13 / Implementation roadmap and success
measures

Phase 1 - presence. Complete sponsor-to-member identity bridging; establish FONIs; publish sponsor and talent

directories; enforce Role Census versus sponsor button labels and permissions.

Phase 2 - relationship. Launch mutual sponsor/talent approvals, talent-plan eligibility, contract terms, event visibility dates,

LatterBox titles, alerts, and administrator dispute queues.

Phase 3 - distribution. Launch curated showcases, generic premium-service routing, approved commission cards,

locality-aware referral reporting, and Fan$ card discovery.

Phase 4 - commerce pilot. Validate Zelle disclosures; design vendor policy controls; complete legal/payment architecture

for any Stripe-mediated pilot; invite opt-in sponsors only after operational readiness.

Outcome metrics. Measure accepted introductions, two-way approved relationships, qualified inquiries, sponsor renewals,

event collaborations, fulfilled offers, time-to-resolution, and participant-reported trust. Do not treat follower totals or

indiscriminate impressions as the principal evidence of value.

Metric family Examples

Relevance Qualified views per hub; inquiry-to-offer fit; local match rate.

Collaboration Mutual approvals; active sponsor-talent relationships; event participation.

Economic Verified referrals; accepted quotes; sponsor renewal; rewards paid to people.

Trust Dispute rate; time to acknowledgement; resolution time; unauthorized disclosure

incidents.
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14 / Conclusion

Fansial Oasis is not proposed as another social-media app. It is a collaboration system: verified contextual identities, explicit

roles, complementary-role hubs, private relationship graphs, actionable messages, bounded showcases, mutual approvals,

and durable records.

Its central wager is simple: the internet becomes more useful when people are not asked to shout into one ocean. Instead,

they enter the right ponds, in the right role, with a clear purpose and a trustworthy path from discovery to collaboration.

BUILD RELATIONSHIPS THAT CAN BE UNDERSTOOD,
APPROVED, MEASURED, RENEWED, AND - WHEN NECESSARY - REVIEWED.

Approval gate for CRM footer: This PDF is a discussion draft. No link should be added to Oasis CRM email footers until the owner approves the
content, filename, public hosting location, and final legal/product wording.
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15 / Sources and scope notes

The sources below support the paper’s general description of platform power, dark patterns, recommender-system

transparency, identity, safety, accessibility, and governance. They do not endorse Fansial Oasis. The 101-problem taxonomy

and the proposed architecture are 4FANZ/Fansial product analysis and design propositions.

1. U.S. Federal Trade Commission, Bringing Dark Patterns to Light (2022).
https://www.ftc.gov/reports/bringing-dark-patterns-light

2. U.S. Surgeon General, Social Media and Youth Mental Health Advisory (2023).
https://www.hhs.gov/surgeongeneral/reports-and-publications/youth-mental-health/social-media/index.html

3. European Commission, Digital Services Act transparency overview.
https://digital-strategy.ec.europa.eu/en/policies/dsa-brings-transparency

4. European Commission, DSA Transparency Database.
https://transparency.dsa.ec.europa.eu/

5. U.S. Department of Justice, Google search remedies announcement (2025; updated 2026).
https://www.justice.gov/opa/pr/department-justice-wins-significant-remedies-against-google

6. NIST, Digital Identity Guidelines, SP 800-63.
https://pages.nist.gov/800-63-4/

7. NIST, AI Risk Management Framework.
https://www.nist.gov/itl/ai-risk-management-framework

8. OECD, Recommendation on Artificial Intelligence.
https://legalinstruments.oecd.org/en/instruments/OECD-LEGAL-0449

9. W3C, Web Content Accessibility Guidelines (WCAG) 2.2.
https://www.w3.org/TR/WCAG22/

10. CISA, Secure by Design.
https://www.cisa.gov/securebydesign

Product-status note. This paper consolidates the requested and implemented design direction as of July 2026. Some capabilities are configured,
some are under active development, and some - especially platform-mediated payments - require pilot validation and legal/operational readiness.
Public product documentation should maintain an explicit status for each capability.

Trademark note. FONI™, 1BOOK™, 1OFFIS™, Fansial Oasis, Fan$, LatterBox, and dispatchASAP™ are used as product or brand identifiers. This
discussion draft does not provide a legal opinion on availability, registration, or enforceability.
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